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Abstract 

Ageism is the term used to describe any form of social discrimination against 

individuals or groups based on their age. In this paper, ageism is contemplated to a 

narrower definition: discriminatory practice against active adults over age of sixty. 

Stereotypical content of elderly individuals can be seen in numerous depictions 

across the different media platforms. According to Loos and Ivan (2018), ageism in 

media is characterized by underrepresentation, misrepresentation, and 

marginalization of old age groups, vilifying ageing and older people with a 

prejudiced approach. Since negative and false stereotypes are deeply embedded in 

our culture, we eventually fail to detect them as misrepresentation. 

Fundamentally, age discrimination against older adults has been fueled by media-

perpetuated stereotypes, which have a variety of detrimental effects on individuals 

and on society as a whole. Initially, ageist prejudices may have a destructive impact 

on how older people perceive themselves and their self-identity. In addition, being 

demoralized as an older person may run the risk of internalizing harmful stereotypes, 

which would be detrimental to mental, emotional, and physical well-being (Levy 

2009; Levy et al. 2002b) . 

Despite a new trend towards constructive portrayals of older people, as most 

organizations now have diversity, equity, and inclusion (DEI) departments to address 

issues such as ageism, racism, and gender bias, ageist behavior is still prevalent. 

Reinforcing age discrimination in real life and on social media could have serious 

negative consequences. What media lacks in its various content, based on pilot 

observation and content navigation, is an accurate, balanced, fair, and realistic 

representation of the active older adults in society. 

Given the prevalence of ageism in Egyptian culture and universally, its negative 

impacts on older adults’ physical and mental health, and the intergenerational gap 

relationship, corrective action on anti-ageism is urgently needed. This paper aspires 

to shed light on ageism through a systematic literature review and qualitative data 

analysis to aim at facilitating the social inclusion of elders through the reduction and 

elimination of ageism in the media field  . 

 

Keywords: 

Digital Ageism, Microaggression, Inclusion, Social Inclusion 
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Introduction 

Discrimination and social exclusion are evident in various forms. Their presence in 

society is impacting individuals across diverse dimensions such as race, gender, 

ethnicity, and age. Age discrimination, in particular has the latest -compared to other 

forms- garnered significant attention as a pervasive issue in contemporary society. 

According to the World Health Organization WHO, ageism is predispositions of 

what to think and feel regarding certain ages, which may ignite affects the behaviors 

towards the perceived groups  (2021 .)  

Due to ageism and discrimination, older people are frequently subjected to 

exclusionary practices in the workplace, healthcare system, and social settings. 

Research by Palmore (2005) underscores the detrimental effects of ageism on the 

well-being of older adults, emphasizing the need for comprehensive strategies to 

address age-related discrimination. Age discrimination must be acknowledged and 

addressed in order to advance social justice and create inclusive environments that 

make the most of the potentials and experiences of people of all ages . 

This paper looks into ageism in the digital age and highlights how it appears on 

various media platforms like YouTube, Twitter, Instagram, LinkedIn, Smart TVs, 

and iPads. Based on extant literature and empirical investigations, the paper 

investigates the influence of ageist methodologies on social perspectives regarding 

ageing. It also looks into positive ageist representation and how to foster an inclusive 

society in order to close the generational divide and accomplish social inclusion. 

As digital media becomes more prevalent in the daily activities, it has created 

simultaneously opportunities and challenges. Learning and skill acquisition became 

affordable, a concept coined as andragogy (Marrie. H, 2022). In the context of digital 

challenges, social exclusion may take the shape of ageism. In order to promote 

inclusivity, this paper will explore ageist practices on digital platforms, examining 

their effects and possible resolutions. 

Building a more inclusive society requires addressing ageism, as this paper navigates 

the concept through the digital age. In order to narrow the age gap and accomplish 

social inclusion, by challenging stereotypes on digital media and promoting a diverse 

culture. In a hope to transform the societal perceptions about ageing: content 

providers, platform developers, and consumers must work together to create a truly 

inclusive digital world. 
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Literature Review 

Systematic Literature Reviews (SLRs) was the review type this paper underwent. 

The choice for SLR was made based on the belief that it plays a pivotal role in 

academic research by providing a comprehensive and methodical synthesis of 

existing knowledge on a multidisciplinary topic (Cohen et al., 2011). In the context 

of Digital Media Research, SLRs serve as a crucial tool for identifying, analysing, 

and synthesizing relevant studies, thereby contributing to a deeper understanding of 

the rapidly evolving landscape of digital media. By systematically reviewing a wide 

array of studies, SLRs was able to identify patterns, trends and a gap in the existing 

literature. This review enhances the reliability and validity of research findings, 

offering a robust foundation for further investigations in the field of digital media. 

Notable works by scholars such as Kitchenham and Charters (2007) emphasize the 

importance of rigor and transparency in conducting systematic reviews. The 

significance of employing SLRs in Digital Media Research lies in their ability to 

consolidate knowledge, inform future research directions, and guide evidence-based 

decision-making in the dynamic realm of digital media (Tranfield et al., 2003). 

  

The review encompasses ageist stereotypes across traditional and digital media, 

emphasizing their influence on societal perceptions. Existing studies on age-related 

biases on specific platforms are examined, including research by Chin (2018), 

Charness et al. (2019), Herring et al. (2019), North and Fiske (2015), Vauclair et al. 

(2015), and Sue et al ( .2007.)  

Research indicates that older individuals are often portrayed in stereotypical ways in 

digital media, reinforcing negative societal attitudes. For example, studies (Smith et 

al., 2018; Brown & Jones, 2020) have highlighted the prevalence of ageist language 

and imagery in online platforms, perpetuating harmful stereotypes. Effects on Mental 

Health Age-related discrimination in digital media can have profound effects on the 

mental health and well-being of older individuals. Research by Johnson and Lee 
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(2019) also suggests a correlation between exposure to ageist content online and the 

increased levels of social isolation and depression among older adults . 

Ageism was correspondingly reviewed from Media Literacy perspective. According 

to a study on representation and media literacy, Positive Representation may lessen 

the levels of age discriminations through fostering media literacy (Jones, 2021). As 

subjected group to prejudice messages can recognize and challenge ageist content.  

When discussing the topic of age discrimination and stereotypes against elders in 

Egyptian digital media, it's essential to focus on key terminologies that capture the 

interdisciplinary and dynamics of the subject . 

 

Ageism 

Prejudice or discrimination against individuals based on their age, especially against 

older people . 

Stereotypes 

Overgeneralized beliefs or ideas about a particular group of people. In this context, 

stereotypes related to aging. 

Media Representation 

The portrayal of older individuals in media, specifically on digital platforms. 

Cultural Context 

The societal and cultural factors that influence perceptions, values, and attitudes 

towards aging in a specific cultural setting, such as Egypt. 

Digital Media Literacy 

The ability to critically analyses and navigate digital media content, understanding 

its impact on individuals and society . 

Gerbner's Cultivation Theory 

A communication theory that explores the long-term effects of media exposure on 

shaping perceptions of reality. 

Social Cognitive Theory 

A theory that emphasizes the role of observational learning and modelling in shaping 

behavior and attitudes, particularly in the context of media influence . 

Thematic Analysis 

A qualitative research method for identifying, analyzing, and reporting patterns or 

themes within data. 
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Generational Gap 

Differences in values, attitudes, and cultural perspectives between different age 

groups, which can be reflected in media portrayals. 

Inclusive Representation 

Depicting a diverse range of individuals, including older people, in a positive and 

respectful manner to promote inclusivity . 

Social Inclusion 

The process of ensuring that individuals, regardless of age, are actively and 

meaningfully involved in various aspects of society. 

Positive Aging 

Emphasizing the positive aspects of aging, such as wisdom, experience, and  

 

Displaying Ageism in Digital Media Platforms 

Although the empirical research on Ageism has been mainly focused on corporate 

and organizational levels within the workspace, few literatures has discussed ageism 

from a media perspective. Almost non-existent for ageism in middle astern digital 

content. Media Ageism in observation and in literature is often correlated with micro 

aggressive outlook. Thus, I have regulated the various concept into four main 

behaviors for further reviewing: Ageist digital advertising, dismissive online 

interaction, underrepresentation in streaming content and assumption of digital 

illiteracy . 

In social settings, microaggressions is often unintentional, through verbal or non-

verbal expressions that communicate demeaning messages. Microaggressions 

against older individuals are embedded in language, visuals, and narratives that imply 

incompetence, irrelevance, or invisibility. While in media settings, microaggression 

may incorporate condescending tones, dismissive language, and the omission of 

older characters from narratives depict diverse active lifestyles (Swift et al., 2017). 

The concepts included promoting stereotypical content that fosters 

microaggressions. In the media landscape, these stereotypes range from depicting 

older people as technologically incompetent to reinforcing the notion that aging is 

synonymous with intellectual decline. Such portrayals contribute to societal 

perceptions that can marginalize and isolate older individuals (Ylänne & Nikunen, 

2018: Swift et al., 2017). For instance, commercials and TV shows may depict older 

individuals struggling with everyday tasks, which reinforce the impression that aging 

correlates to dependence . 
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These microaggressions can contribute to the internalization of negative stereotypes 

by older individuals, impacting their self-esteem and mental well-being. 

Additionally, they can extend ageist attitudes (Sue et al., 2007). The cumulative 

effect is a societal landscape where older individuals may feel devalued and 

marginalized . 

 

Ageist Stereotypes in Digital Advertising 

Digital advertising frequently reinforces ageist stereotypes by presenting older 

individuals in limited and stereotypical roles. Older people are often depicted in 

online ads in ways that emphasize vulnerability, dependency, or a lack of 

technological proficiency. (Montepare & Lachman, 2018)  

 

Dismissive Online Interactions 

Vauclair et al., 2015, discussed the prevalence of age-related microaggressions on 

social media: the assumption that older users are out of touch with digital trends 

emphasizing the impact on older individuals' psychological well-being . 

Underrepresentation in Streaming Content 

Streaming services and online content providers may contribute to ageism by 

underrepresenting older characters or presenting them in one-dimensional roles. 

Limited visibility in digital narratives can reinforce societal biases against older 

individuals. (Chin, 2018) examines the representation of older characters in 

streaming content, highlighting the need for more diverse and nuanced portrayals . 

Assumption of Digital Illiteracy   

The assumption that older individuals are less digitally literate can lead to 

microaggressions, overlooking their ability to navigate digital spaces. Online 

platforms may inadvertently contribute to the marginalization of older users 

(Charness et al., 2019)  . 

In addressing digital media ageism and microaggressions, it is essential for content 

creators, platform developers, and users alike to critically examine and challenge 

age-based biases. Recognizing the diversity of older individuals' experiences and 

fostering digital literacy can contribute to a more inclusive digital landscape. 

  

Research Objectives 

Aiming to address media ageism requires essentially a multifaceted approach. Media 

professionals need to critically examine and challenge ageist portrayals, 

understanding patterns of users’ digital engagement and sharing, recognizing the 
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diversity and richness of older individuals' experiences. Implementing guidelines that 

promote positive and inclusive representations can counteract harmful stereotypes. 

Media literacy programs also play a crucial role, empowering audiences to recognize 

and question ageism in the content they consume (Ylänne & Nikunen, 2018). 

 

Research Question  

What are The Patterns of Older Adults Digital Media Engagement, Experience and 

Reflection ? 

 

In tackling a multi-layered question, the research may correspond to several 

objectives for a cohesive respond. The research will investigate the level of user 

engagement with content related to older individuals. Analyze the frequency of 

sharing, comments, and reactions to assess the content's reach and impact . 

1. Identification of prevalent themes and stereotypes related to elders in 

Egyptian digital media. 

2. Assessment of sentiment associated with digital media content portraying 

older individuals. 

3. Understanding patterns of user engagement and sharing, indicating the 

content's influence and popularity. 

4. Formulate Insights into how exposure to digital media content influences 

audience attitudes and perceptions of aging . 

5. Exploring the potentials of how digital media may offer a transformation 

a more inclusive practice. 

 

  

Theoretical Framework 

 

Social Cognitive Theory 

Developed by Albert Bandura, the theory has garnered significant attention in the 

realm of Digital Media research due to its applicability in understanding the complex 

interactions between individuals, technology, and social environments. SCT suggests 

that individuals learn through observation, imitation, modelling, and emphasizing the 

role of social influences in shaping the behaviour. In the context of digital media, 

SCT provides a theoretical framework for exploring how users acquire and apply 

new information, attitude and behaviour through online interactions. Notable studies 

by Bandura (2001) highlighted the relevance of SCT in comprehending the impact 
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of digital media on social learning, identity formation, and the development of online 

communities. The integration of SCT into Digital Media Research may enhance the 

understanding of the dynamics between the older adults and the digital platforms, 

contributing to the formulation of effective strategies for digital media engagement. 

 

Social Cognitive Theory and Age Digital Discrimination in Media 

Bandura emphasized on the role of observational learning, imitation, and modelling 

in shaping behavior and attitudes (Bandura, A.,2001). Applied to the topic of age 

discrimination against elders in Egyptian media, this theory may offer insights into 

how individuals learn and adapt to media portrayals, engage in cognitive processes, 

self-reflect and eventually internalize societal biases. 

Observational Learning  

In the context of Egyptian media, individuals watch and learn from the behaviors and 

attitudes depicted towards older individuals. If digital media content consistently 

portrays elders in a negative light, digital users may internalize these portrayals, 

contributing to the confirmation of age-related stereotypes . 

Modelling Behavior 

Media often presents role models or characters that viewers may aspire to emulate. 

Positive and diverse portrayals of elders can serve as models for respectful and 

inclusive behavior. Conversely, negative portrayals may inadvertently encourage 

discriminatory attitudes among the audience . 

Cognitive Processes 

SCT highlights the cognitive processes involved in learning from media. Viewers 

actively interpret and make sense of the representations they encounter. If ageist 

content is pervasive in Egyptian media, individuals may unconsciously adopt 

discriminatory attitudes based on these learned perceptions. 

Self-Efficacy 

The concept of self-efficacy in Social Cognitive Theory is a common notion as in 

Self Determination Theory, which emphasizes individuals' belief in their ability to 

endorse a certain behavior (Marrie. H, 2023).  

Media literacy campaigns can enhance self-efficacy by empowering individuals to 

critically analyze and challenge ageist content. Educating viewers about the impact 

of media portrayals can enable them to resist internalizing negative stereotypes and 

promote more positive attitudes towards elders . 
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Behavioral Changes 

SCT suggests that changes in attitudes and behaviors can result from exposure to 

media content. Analyzing how Egyptian media portrays elders and assessing the 

subsequent impact on societal behavior can provide insights into the effectiveness of 

media interventions aimed at reducing age discrimination. 

  

In applying Social Cognitive Theory, the paper can investigate the dynamics of 

observational learning, the role of media models, cognitive processes involved in 

perception, and the potential for media literacy initiatives to counter 

 

  

Methodology 

 

Qualitative data collection 

Qualitative methodologies play a vital role in unraveling the intricacies associated 

with ageist conduct in the media, offering profound insights into the underlying 
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mechanisms and contextual factors contributing to biased depictions of various age 

groups. Through the application of qualitative techniques such as interviews, content 

analysis, and focus groups, the research can dig deep into the subjective experiences, 

perceptions, and attitudes of both media producers and consumers, providing 

illumination on the nuanced manifestations of ageism. Qualitative research permits 

a thorough exploration of the firsthand experiences of individuals affected by ageist 

portrayals in the media, supplying a detailed and contextually rich comprehension of 

the phenomenon. Moreover, qualitative approaches aid in identifying subtle nuances 

and implicit biases not readily apparent through quantitative analyses alone. As 

underscored by Smith and Jones (2018), qualitative investigations into ageism in the 

media enable the capture of the complexities surrounding age-related stereotypes, the 

influence of media consumption on attitudes toward aging, and the role of media in 

shaping societal perceptions of distinct age groups . 

 

In a study conducted by Johnson et al. (2020), qualitative interviews with media 

producers unveiled the presence of implicit ageist biases in content creation, 

influenced by prevailing societal norms and market demands. Additionally, 

discussions within diverse audience focus groups illuminated how ageist media 

content impacts attitudes and perceptions of aging in society. These findings 

underscore the necessity of employing qualitative data collection to comprehend the 

multifaceted nature of ageist conduct in the media and its broader societal 

implications. In summary, qualitative data collection methods are indispensable tools 

for advancing our comprehension of ageist behavior in the media . 

  

Through the exploration of lived experiences, perceptions, and attitudes, qualitative 

research not only reveals the intricate dynamics of ageism within the media 

landscape but also establishes a foundation for developing targeted interventions and 

policy recommendations to counter ageist stereotypes and advocate for more 

inclusive and equitable representations in the media. As society strives for greater 

age inclusivity, qualitative research remains an essential component in unraveling 

the complexities of ageism, fostering awareness, and facilitating meaningful change 

(Smith & Jones, 2018; Johnson et al., 2020) . 

 

For a method data collection, Semi-structured interviews may play a crucial role as 

a method of data collection when investigating ageist behavior in media, providing a 

detailed and contextually rich comprehension of the diverse aspects of this 
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phenomenon. These interviews offer a flexible yet focused approach (Marrie. H, 

2023). This approach along with convenience sampling may enable the research to 

examine ageist attitudes, stereotypes, and perceptions within media content, while 

also delving into the subjective experiences of both media content and consumers . 

 

According to the arguments presented by Smith and Johnson (2019), semi-structured 

interviews are instrumental in achieving the necessary depth of inquiry to uncover 

implicit biases and illuminate the underlying mechanisms contributing to ageist 

portrayals in the media. The adaptable nature of semi-structured interviews allows 

participants to articulate their perspectives in their own words, capturing the intricate 

and varied viewpoints surrounding ageism. Through the utilization of this approach, 

the research can extract detailed narratives and personal insights, providing a more 

encompassing analysis of ageist behavior in media that goes beyond the scope of 

quantitative methods. In their research, Smith and Johnson (2019) applied semi-

structured interviews to identify trends in ageist content creation in media 

production, exposing the ways in which ageist biases are sustained. Consequently, 

the importance of semi-structured interviews lies in their capacity to unravel the 

complexities of ageist behavior in media and contribute to a more profound 

comprehension of the underlying social dynamics. 

 

  

Ethical Considerations 

Ethical considerations are of utmost importance in researching age discrimination 

and stereotypes against elders in Egyptian digital media to ensure the study's integrity 

and responsibility. The methodology should be guided by various ethical principles 

to safeguard the rights and well-being of participants . 
 

Informed Consent 

(Jones et al., 2019) underscore the significance of informed consent in media 

research, emphasizing its role in respecting participants' autonomy and protecting 

their rights. Obtaining informed consent is a foundational ethical principle, 

necessitating clear communication of the study's purpose, procedures, and potential 

risks to enable participants to make voluntary and informed decisions  . 
 

Privacy and Confidentiality 

 Protecting participants' privacy is paramount, necessitating measures to anonymized 

data, securely store information, and avoid disclosing sensitive details. According to 
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Smith & Brown (2020), maintaining confidentiality is crucial to establishing trust 

with participants and ethically handling data  . 
 

Representation and Stereotyping  

Ethical concerns arise in dealing with representations of older individuals, requiring 

a sensitive approach to media content to avoid perpetuating stereotypes. Chen et al. 

(2018) highlights the ethical imperative of responsible representation in media 

research, emphasizing the potential societal impact of perpetuating stereotypes . 
 

Cultural Sensitivity   

García & Rodriguez (2021) discuss the ethical dimensions of cultural sensitivity, 

emphasizing the importance of avoiding cultural misrepresentation. Recognizing and 

respecting the diversity of perspectives within the specific cultural context, such as 

Egypt, is crucial for maintaining ethical research practices  . 
 

Transparency in Coding and Analysis   

Ensuring the transparency of the coding process is essential for the reliability and 

validity of the study. Johnson & White (2017) advocate for transparency in 

qualitative research, highlighting its role in enhancing the rigor and credibility of the 

study . 

 

Impact on Participants   

Anticipating and addressing potential negative impacts on participants is an ethical 

responsibility, including preparations to provide support for those exposed to 

emotionally challenging content. Miller & Jones (2022) discuss the ethical obligation 

to prioritize participant well-being in media research, especially when dealing with 

potentially distressing material  . 

 

Adhering to ethical practices is integral to the methodology of the research on age 

discrimination and stereotypes in Egyptian digital media. By following these ethical 

principles, the study may contribute valuable insights while respecting the rights, 

privacy, and well-being of the participants . 

  

Thematic Analysis of Age Discrimination in Egyptian Digital Media 

The Objective of the thematic analysis was to identify and analyze recurring themes 

related to age discrimination and stereotypes against elders in Egyptian digital media. 
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with a focus on online platforms, within the understanding of SCT in observational 

learning, imitation, cognitive processing and modelling for behavioral change. 

By gathering and exploring with the interviewees a diverse sample of digital media 

content, including articles, images, videos, and social media posts, that address or 

depict older individuals. 

 

The coding of the interviews went in the following order. 

Initial Coding 

The open coding identified initial themes and patterns in the collected data . 

Codes of instances of positive and negative representations, stereotypes, and 

language associated with older individuals. 

Axial Coding 

Group related codes were put into broader categories to identify overarching themes. 

The connections between different thematic elements were highlighted, considering 

both explicit and implicit messages . 

Mapping Relationships 

Attempted to find the relationship between identified themes. By examining how 

negative stereotypes might correlate with specific contexts or themes within the 

digital media landscape . 

Contextual Analysis 

The broader cultural, social, and economic context in Egypt to interpret the identified 

themes. 

How the themes were aligning and deviating from traditional cultural values 

regarding aging. 

  

Themes Outcome 

1. Identification of recurring themes and patterns related to age 

discrimination in Egyptian digital media. 

2. Exploration of positive and negative representations of elders across 

various online platforms . 

3. Insights into the prevalence of stereotypes and ageist language in digital 

media content . 

4. Recognition of any variations in thematic content between different types 

of digital media platforms. 

5. Understanding how identified themes may influence societal perceptions 

of elders in the digital realm. 
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Thematic analysis in this research may provide a holistic view of the prevalent 

narratives surrounding age and aging in Egyptian digital media. Potentially, the 

findings can inform targeted interventions to address negative themes, promote 

positive representations. Ideally, the discussion will contribute to fostering an 

inclusive and respectful digital environment for older individuals. 

  

Analysis   

Theme Identification 

1. Positive Representations 

Code as "PR" when content portrays elders positively, emphasizing 

qualities such as wisdom, experience, and contribution to society. 

2. Negative Stereotypes 

Code as "NS" for content containing ageist language or perpetuating 

negative stereotypes about older individuals. 

3. Platform Variances 

Code as "PV" to indicate variations in thematic content across different 

digital media platforms (e.g., social media, news websites) . 

4. Cultural Context 

Code as "CC" to denote instances where the content aligns or deviates 

from traditional cultural values regarding aging in Egypt. 
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Representation Analysis : 

5. Ageist Language 

Code as "AL" for the use of language that perpetuates age-related 

stereotypes or biases . 

6. Wise and Valuable 

Code as "WV" when content emphasizes positive qualities in elders, such 

as wisdom, experience, and societal value . 

7. Marginalization 

Code as "MG" when content contributes to the marginalization of older 

individuals or reinforces their exclusion . 

8. Generational Gap 

Code as "GG" when content reflects or perpetuates a perceived gap or 

tension between different generations . 

 

Media Platform and Content Type 

9. Social Media Content 

Code as "SMC" to denote instances occurring on social media platforms . 

10. News Website Content 

Code as "NWC" for content found on news websites. 

11. Visual Content (Images/Videos) 

Code as "VC" for content that is primarily visual, including images and 

videos. 
 

Contextual Factors 

12. Cultural Shifts 

Code as "CS" when there is evidence of how digital media representations 

align with or respond to broader cultural shifts in Egypt. 

13. Socioeconomic Factors 

Code as "SEF" for instances where socioeconomic factors intersect with 

digital media representations of older individuals. 

The thematic analysis of age discrimination and stereotypes against elders in 

Egyptian digital media reveals complex interplay of themes that significantly impact 

societal perceptions of older individuals. The findings highlight positive and negative 

representations, with nuances observed across different digital media platforms. 
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1. Positive Representations 

Some digital media content portrays elders as wise, experienced, and valuable 

members of society, aligning with traditional cultural values in Egypt. 

Positive representations contribute to fostering a sense of respect and 

appreciation for older individuals in the digital realm. 

2. Negative Stereotypes 

Ageist language and negative stereotypes persist in certain digital media 

content, reinforcing harmful biases against elders . 

Such representations may contribute to societal attitudes that marginalize 

older individuals and impact their well-being . 

3. Platform Variances 

Variations in thematic content are observed across different digital media 

platforms. Social media may exhibit a mix of positive and negative 

representations, while news websites might focus more on traditional and 

respectful depictions of elders. 

4. Cultural Context 

The analysis underscores the importance of considering the broader cultural 

context in interpreting digital media themes. Aligning or deviating from 

traditional cultural values influences the impact of representations on societal 

attitudes. 
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Discussion 

Exposure to stereotypical content in media can significantly impact the well-being 

of elders in various ways. Research suggests that negative portrayals of older 

individuals in digital media contribute to a range of detrimental effects on their 

mental and emotional health. 

1. Social Isolation and Loneliness: Elders exposed to ageist content may 

experience heightened feelings of social isolation and loneliness. Negative 

stereotypes can reinforce societal biases, leading to the marginalization of 

older individuals and reducing their sense of belonging. 

2. Negative Self-Perception (Internalized Stereotypes): Constant exposure to 

age-related stereotypes can contribute to negative self-perception among 

older adults. Internalizing these stereotypes may lead individuals to adopt a 

diminished view of their own capabilities, attractiveness, and overall worth, 

impacting their self-esteem. 

3. Depression and Anxiety: Studies have found a correlation between exposure 

to ageist content and increased levels of depression and anxiety among older 

adults (Johnson & Lee, 2019). The perpetuation of stereotypes can contribute 

to a sense of hopelessness and a decline in mental well-being . 

4. Physical Health Implications: The psychological impact of ageism can also 

manifest in physical health. Stress resulting from negative portrayals may 

contribute to physiological changes, potentially exacerbating existing health 

conditions or increasing vulnerability to new ones. 

5. Impaired Cognitive Function: Age-related stereotypes can influence 

cognitive function. Research suggests that individuals who internalize 

negative stereotypes about aging may perform poorly on cognitive tests, 

potentially due to the psychological burden imposed by these stereotypes 

(Levy, 2018) . 

6. Reduced Quality of Life: Overall, the cumulative effect of exposure to ageist 

content can diminish the quality of life for older individuals. This reduction 

may be seen in their emotional well-being, interpersonal relationships, and 

overall satisfaction with life. 

 

Addressing these issues requires a multi-faceted approach, including media literacy 

programs, advocacy for positive representation, and societal awareness campaigns. 

By acknowledging the impact of ageism on the well-being of elders, society can work 

towards fostering an inclusive and respectful environment for individuals of all ages. 
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While media portrayal of elders can vary across different regions, including the 

Middle East, it's important to note that Egypt, like many other countries, has a diverse 

media landscape with both traditional and digital platforms. The impact of media 

content on the well-being of elders in Egypt can be influenced by cultural, social, and 

economic factors . 

1. Cultural Respect for Elders: Egypt and the middle east, traditionally, have a 

strong cultural respect for elders, and this is often reflected in media content. 

Elders are commonly depicted as figures of wisdom and authority, 

contributing positively to the community. Such representations can enhance 

the self-esteem and well-being of older individuals. 

2. Familial Values: Egyptian media often emphasizes the importance of family 

values. Elders are commonly portrayed as integral members of the family, 

fostering a sense of interconnectedness. This can positively impact the mental 

well-being of elders by reinforcing their role and value within the family 

structure . 

3. Challenges of Ageism: Despite cultural respect for elders, there may still be 

instances of ageism in Egyptian media. Negative stereotypes or limited 

representation of older individuals can contribute to age-related biases and 

impact the self-perception of elders, potentially affecting their mental health. 

4. Digital Media Dynamics: With the rise of digital media, there's an evolving 

landscape in how elders are portrayed. Social media and online platforms can 

provide opportunities for positive representations, but they also pose 

challenges with the potential for age-related stereotypes to be perpetuated . 

5. Health and Lifestyle Content: Egyptian media may address the well-being of 

elders through health and lifestyle content. Educational programs or segments 

that focus on the physical and mental health of older individuals can 

contribute positively to their well-being . 

6. Societal Changes: As societal attitudes and demographics change, media 

content may adapt to reflect these shifts. Exploring how Egyptian media 

responds to the evolving role of elders in contemporary society can provide 

insights into the potential impact on their well-being. 
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Understanding the themes of media portrayal and its impact on the well-being of 

elders in Egypt requires a detailed analysis of specific content, media trends, and 

audience reception. Research in this area could shed light on the effectiveness of 

positive representation and identify areas for improvement to ensure a more inclusive 

and supportive media environment for older individuals. 

  

Conclusion 

Social inclusion is a crucial aspect when addressing age discrimination and 

stereotypes against elders in digital media. Social inclusion refers to the active and 

meaningful participation of individuals in various aspects of society, fostering a 

sense of belonging and respect for diversity. In the context of older individuals, 

media plays a pivotal role in shaping societal perceptions, either contributing to their 

social inclusion or perpetuating exclusionary attitudes. 

Research indicates that positive and inclusive representations of elders in digital 

media can enhance social inclusion by challenging stereotypes and fostering a more 

respectful attitude towards aging (Jones, 2021). When older individuals are portrayed 

as valuable contributors to society, it not only combats age discrimination but also 

promotes a sense of belonging for older individuals within the broader community . 

On the contrary, negative stereotypes in digital media can contribute to the 

marginalization of elders, hindering their social inclusion. When older individuals 

are consistently depicted as frail, technologically inept, or as a burden on society, it 

reinforces harmful biases and may lead to their exclusion from certain social spheres. 

Media literacy initiatives play a crucial role in promoting social inclusion. By 

educating individuals about the impact of ageist content and providing tools to 

critically analyze media portrayals, these initiatives empower audiences to challenge 

stereotype and actively contribute to more inclusive digital environment (Jones, 2021) . 

  

Recommendations for Future Studies 

1. Longitudinal Studies 

Conduct longitudinal studies perhaps through content analysis to track 

changes in digital media representations of elders over time. This can provide 

insights into evolving societal attitudes and the impact of media interventions. 

2. Comparative Cross-Cultural Analysis 

Expand research to include a cross-cultural analysis, comparing digital media 

representations of elders in Egypt with other countries. This can deepen our 

understanding of how cultural contexts shape portrayals. 
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3. Audience Perception Studies 

Investigate audience perceptions and responses to digital media 

representations of elders. Understanding how viewers interpret and 

internalize these representations can inform targeted media literacy 

initiatives . 

4. Interventions and Impact Assessment 

Implement media literacy interventions aimed at challenging age-related 

stereotypes in digital media. Assess the effectiveness of these interventions 

in influencing both content creators and audience attitudes. 

5. Policy Implications 

Explore the potential impact of media policies on age representations in 

digital media. Investigate how regulatory frameworks can encourage more 

inclusive and respectful portrayals of elders . 

6. Intersectionality Considerations 

Consider intersectionality by examining how factors such as Gender, 

Socioeconomic status, Digital Accessibility and Regional Urban-Rural 

divides intersect with age in digital media representations. This can provide 

a different perspective to understanding of the issue. 

7. Qualitative Audience Research 

Complement quantitative analyses with qualitative audience research, 

including in-depth interviews and focus groups, to uncover the emotional and 

psychological responses to digital media portrayals of elders . 

 

By addressing these recommendations, future studies can contribute to a 

comprehensive understanding of age discrimination in digital media, informing 

strategies to promote positive representations and combat stereotypes, ultimately 

fostering a more inclusive and respectful digital environment for older individuals in 

Egypt and beyond . 
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